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The purpose of this project is to generate a Charlotte Products has excelled in innovation
marketing plan that is focused on the 1.Creation of continuity in the and developing cleaning products that are
promotion of Charlotte Products LTD's “sustainability story” of Charlotte safer alternatives to traditional formulas.
sustainability efforts. The goal of this project broducts Charlotte Prod.ucts has 8FOYV” out of a passion
is to provide tangible insight into how for a safer environment which has acted as

2. Key to gauge what both internal and the genesis for their commitment to

Charlotte Products can best communicate its

sustainability efforts to positon itself as a external perceptions of sustainability sustainability. Currently, Charlotte Products is
engaging in a variety of sustainability efforts

leader in sustainability in the market. are at Charlotte Products
Including a greenhouse gas (GHG) audit and
RESEARCH QUESTIONS 3.Important for Charlotte Products to forming key partnerships with organizations
1.How does Charlotte Products LTD.'s become a resource ana champlon of such as Green Economy Peterborough.
sustainability promotion and practice sustainability going forward
compare to industry standards and 4.Communicate Charlotte Products' CONCLUSION
competitors? : 0
’ current sustainability efforts and Ultimately, Charlotte Products is currently
2.Analyze Charlotte Products LTD. current 7 . S
achievements engaging in key sustainability initiatives and

marketing mix and sustainability practices . | | |
following this research will make deliberate

METHODOLOGY action to communicate these initiatives at the
same level as key industry competitors. This

E]’ 1. Literature Review . promotion will include the formulation of a
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community initatives and other mediums.
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